ink

Hels




Think
Sustainably
The objective



\‘p-

Proposed Sabbatical 1: A Carbon ne.

e
e ¥ DR e S

Helsinki is known to be uncompromising.
The extreme weather and Northern location
require everything to be as good as possible.
And when it comes to sustainability, there are
no half measures.

The objective of Think Sustainably is to be a
platform for action that encourages a positive
flywheel. The service helps develop solutions that
can be implemented to everyday choices and
scaled up to other cities globally.

Sustamablg ,, '
Helsinki.




In June 2019, a new digital service was launched under
MyHelsinki.fi, that combines all sustainable
choices in the city from inspiration to transportation.

o
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1. MyHelsinki.fi 2. Experiences 3. Accommodation 4. Transportation

MyHelsinki, a 360° city experience of sustainable choices.
Value proposition: Helsinki — the city with standards.
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Cargo Coffee + Relove Ta6lo
Vegetarian Food
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Sustainable
attractions in
Helsinki
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RESTAURANT
Story Kortteli

Urho Kekkosenkatu 1, Kamppi sh...
#Think Sustainably #restaur...

RESTAURANT
" g Wi & g Story Old Market Hall
The suppliers who have met the Find lodging = b W cicisrants
Think Sustainably criteria are that respects ‘ . - #Think Sustainably #restaur...
. nature .
marked with a green tab.
RESTAURANT
Tanner

| suppliers with the green Think Sustainable t Hameentie 11

#Think Sustainably #restaur...

RESTAURANT
Tenho Restobar

Helsinginkatu 15

#Think Sustainably #restaur...

SIGHTSIND ATTRACTIO... MUSEU! LERIE - . g RESTAURANT

Oodi, Helsinki ‘ ey 14 B S B8 Ultima

Central Library = ~ _ Eteldranta 16, court yard
- : : #Think Sustainably #restaur...

RESTAURANT
Yes Yes Yes
Iso Roobertinkatu 1

#Think Sustainably #restaur...




By developing
sustainability
criteria*, Helsinki
aims to redefine
what It means
tobe atruly
sustainable city.







In each category, there are
a minimum number of
requirements that the actor
must iImplement in order to
fulfil the criteria.



Restaurants,
cafés and bars
(10/17)
(min/max)

Food and Service

The establishment serves “Best
Choice” seafood dishes that
follow WWF Sustainable
Seafood Guide.

If the place has its own electrical
contract, 100% of the electricity
used is sourced from solar,
water, bio, or wind energy.

Social Sustainability

The operator employs people
who may be difficult to place in
the work environment.

Others

The restaurant, cafe or bar has
an environmental program or
certification.

It is easy for the customer to find
locally produced items.

If the place has its own heating
contract and an option to use
district heating, then the heating
is supplied by renewable district
heating.

Both visitors and staff have
guidelines on how to report and
deal with sexually or otherwise
inappropriate behaviour.

The establishment recycles
more that the regional waste
management guidelines require,
for example, it recycles plastic.

It is easy for the customer to find
Organic or Fair Trade
certificated products.

The establishment has a
measurable plan to reduce
energy consumption that can
be monitored.

Information about accessibility
and potential obstacles and
barriers are clearly visible.

Directions emphasize the use of
public transport and walking or
cycling to the venue.

No disposable tableware or
cutlery is used.

Most of the lighting uses LED
lights.

More than one nutritionally
balanced vegan alternative on
offer.

Leftover portions are sold at
reduced prices directly to the
customer, via an app, or is
donated to an operator in the
voluntary sector.

The premises have tap water on
offer.
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Helsinki leunches. Think Sustainably digital service for residents and

tourists
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Helsinki's Think Sustainably Service Empowers People & Businesses

Kalina Kedelchava — August 15, 20019 - Ece
Referances: pvhelsinklfi & dezean
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The ity of Helsinki laenches & helpful digital glatlarm thal is called Think Sustainably) The initative has abvicus
connotations and is meant 1o confnbute to awarenass, while supporting individuals and buginesses, motivating them to
adept a more ecologically mindful lifestyle and existence.

Think Sustainably is structured as a “regular city guide” yet explicit focus is put on planet-friendly practices. The launch
strategically ties 1o Helsinki's plan 1o become carban-neutral by the year 2033, This means that "each resident’s carbon
footpriod [needs 1o be cut] to one-guarter of what it is at present.”

For businezses, the Think Sustainably app boasts & "checklist for actions.” For residents and travelers, on the other hand,

the application points users in the direction of environmentally focused brands, institutions, and establizhments.
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measures

The service has encouraged over 90% of the
participants to take concrete and measurable
steps towards sustainability, such as switching
to a renewable energy contract or selling leftover
food at reduced rates to cut food waste.

The lifestyle carbon footprints of the participants
will be measured in December.

Our climate experts will co-create together with
the participants CO2 roadmaps, that shows the
impact of different chosen tasks.
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Valitse
vastuullisemmin
palvelun
lanseeraus
Kesakuu 2019

Pilottiyritykset 1

Pilottiyritykset 2
Syys-loka 2019

Kriteeriston
kehitys,
Tammi-

maalis 2020

Yritykset 3
Huhti-touko
2020

Valitse
vastuullisemmin
2.0

Kesakuu 2020

Markkinointi-

kampanja
Elokuu 2020
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Helsinki Marketing
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