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its controversial Covid-19 strategy
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Pandemic take-aways — “15t half”

Reflections
» Importance and reciprocity of local
» New and/or adapted reasons to travel
» Safe & secure — health & distance
* Digitalization & data — expected & innovation

City/DMO role

e Ensure smart & sustainable in new normal

 Be close — support, help & enable — show
direction

« Short-, medium- and long term simultaneously
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GDS-Index: What do we benchmark? ?%—1 SRR

iabili ) | Destination Strategy
Sustainability Strategy Corruption Hotels Governance and Reporting

Energy and Emissions v Inclusiveness . .Purpur.t Capacity Buildng & Incestives
Waste Gender Inequality Agencies (PCOs & DMCs) e T

Air Quality Health and Wellbeing Restaurants Development

Transportation Owver-tourism Venues Accessibility

Green Areas Academia Community Engagement &
Water Support
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69 Criteria, closely aligned to UN Sustainable Development Goals and to the GSTC Destination Criteria.

For more detail visit: www.gds-index.com/methodology




Sustainable Gothenburg
Meeting & Event Initiatives

A global leading destination for
sustainable meetings and events.
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Destinations Data Platform (DDP) gothenburg
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