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Welcome to the world’s largest online travel community

200+ offices
worldwide

28+ million listings
2,500+ experiences

43 languages
supported

18,000+ employees

1.5+ million room nights
booked every 24 hours



Current Cities.

6 Destinations in North America

7 Destinations in Asia

86 Destinations in Europe

8 Destinations in Oceania

3 Destinations in Africa/Middle East



How do we define a guest experience in the travel industry?

Book

Pre-stay Stay Post-stay

A seamless, comfortable and effortless experience throughout the entire
journey



A/B Testing.



A/B
testing.



Test 2.

A: Names of credit cards
B: Credit card icons
C: No difference



All references to “Booking.com", including any mention of “us”, “we” and “our” refer to Booking.com BV, the company behind Booking.com™

We believe that
all great experiences deserve

to be discovered.



The Guest’s Journey



The guest books accommodation in your destination

Your experience is
only viewable by
guests who have
already made a
hotel booking
in your location.



How it worked - ‘the old way’.

Booking.com travellers show up with a QR code

The QR code is the Booking.com traveller’s way of paying.

It is connected to their credit card in our system.

Partners scan the QR code using their partner app

Staff have a phone with our partner app. The app runs on any

smartphone.



After the hotel reservation has been confirmed
The guest receives communication about Experiences in their destination

2. Notification1. Email 3. Booking Confirmation



Pre-Book .









Pre-Book .



Pre-Book .



Pre-Book .



The Partner’s
Journey



Getting started

● Get in contact with us
● Consultation
● Contract & Product Form sent
● Building the Product
● Onboarding
● Go live



Maximising the Use of your Global Advertising Tool

● More pictures - and good ones!
● KISS
● Unique Discounts - tailored to

times, days or certain time periods
● Trial New products
● Family Products
● Work together with you on your

specific challenges using your
feedback and our data



Connectivity

2. API1. Channel Managers 3. Manual Emails



So what’s next….



Open up to the World



Key Takeaways

● We believe all great experiences
deserve to be discovered - so let
us know about yours

● We love testing - but this takes
time and we encourage you to test

● If you are already working with us -
be proactive with your account
manager



Thank You.

terje.forbord@booking.com
oliver.vinther@booking.com


