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SUOMI-KUVA TUTKIMUKSESSA JA

Suomi-kuva on muuttunut mydnteisemmaksi 2020-luvulla

Suomen sijoitus Anholt Nation Brands Index -maakuvatutkimuksessa 2019 ja 2024
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MAAHANMUUTTO

VIENTI IHMISET JA INVESTOINNIT

Suomi on vahvimmillaan hallinnon mittareilla.
Ldhde: Anholt Nation Brands Index



Our strategy
2025-2027
in short

MISSION
INTERNAL
VISION
To be fast, creative & impactful
STRATEGIC
GOALS . . 4 - .
Fire up Helsinki’s Seek and attract investments that
attractiveness leave a legacy for Helsinki
BREAKTHROUGH Intensi les efforts f
INITIATIVES Focus on Happy Helsinki Intensify partner i:veer;st:glza}neitsi:ti\?essa:;
conceptin all target cooperation impact and foster collaboration to drive
group marketing co-financing activities growth
KPI

+ Economic value through overnight

stays

» Aided recognition of Happy Helsinki

supports attraction of new visitors

* Economic value through events,
FDI-created jobs

* Increased amount of venture capital
in Helsinki capital and private equity to Helsinki

+ Helsinki’s positive brand image improves and

* Increased work based migration to Helsinki
(joint KPI1 with Business Helsinki)

Likelihood of relocation to Helsinki improved
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My voyage of good cheer around
Finland - the world's happiest country
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News

Time Out’s most-read travel news stories
in 2024

From Europe’s best city to the star-studded Olympics opening ceremony, these were
the biggest news stories on Time Out Travel in 2024

fﬁ Written by Liv Kelly
Writer, Time Out Travel
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On the waterfront in Helsinki — a zen regeneration game
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On-going PR:

media and influencer
relations

Todos los encantos de Helsinki, la preciosa capital
mundial de la felicidad

El Béltico hace de esta ciudad un lugar donde apetece quedarse, una joya del norte de Europa en |a que sentir el
abrazo de lanaturaleza y el embrujo de una urbe donde parece que el tiempo se ha detenido. Descubrimos por gu
Helsinki es, con razén, la capital mundial de la felicidad.
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Perché la Finlandia € ancora (per il settimo anno
difila) il Paese pili felice al mondo?

I paesi nordici continuano 2 nosizioni della lista, con la Finlandia — insieme a Danimarca e

Islanda — in testa. Design e architettura
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Why Helsinki is the ultimate games hub and why you
need to be at Pocket Gamer Connects Helsinki 2025

Tickets are now available for the two-day Pocket Gamer Connects Helsinki 2025 in October
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STAY INFORMED
GET INDUSTRY NEWS
IN YOUR INBOX...

Helsinki hosts 200+ studios (e.g., Supercell, Rovio),
earning €3.2B in 2022, with 30% international talent.

COMPANIES
Top universities, access to talent, and work-life balance )
drive growth. NETFLIX < ERC
ROVIO BLL
Pocket Gamer Connects Helsinki 2025, on October 7th to

8th, offers prime networking and deal-making 2
zynga

2 Unity

opportunities.
EVENTS
Helsinki has itself as a key hub in
the games industry, with over 200 studios located in the city.
i
HELSINKI

This has made the city, and Finland, an influential force in
the sector. In 2022 alone, the Finnish games industry

Finland Named Happiest Country
In The World For The 8th Year In A
Row, Per 2025 Report

inable Development Solutions Network's

World Happiness Report 2025, which focuses on importance of social support,

trust, and community
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Helsinki
Partners

€he New Aork Times

Finland Says It
Can Teach Tourists

to Be Happy.
Challenge Accepted.

Can forest walks, cold plunges and talking
to trees make you happier? An anxious
American went to Helsinki to see if what
she learned there could lift her spirits back
home.

P Listen to this articks - 9:09 min Learm nmore




PR as a part of the bigger picture:

PR and media relations

earned Influencer collaborations

Act_s of + — Marketing
Happiness paid Social media
Events

MyHelsinki



How do we know if we’re doing the right things?

Topicality Shareability Happiness Partnerships
Is the idea topical and Is the idea easy to Does the idea promote Are we joining forces with
interesting? explain? Helsinki Happiness? collaborators who share
S
Is the angle we’re bringing } Can people easily share it } Are we being creative and } our values and vision’
in adding something fresh on social media and tell impactful in our chosen
to the discussion and their friends about it? Are activities?
context in the target we onto something people
market? want to share?



Finland the happiest country for the 8th year in a row

Website
DOOH & OOH

Nordic Happiness
Summit partnership
and press trip

Helsinki
P:r?c::‘erls



#

Look out for May June Ju|y August

more happiness
acts this Spring
and Summer







Ollaan yhteyksissa!

MyHelsinki.fi

Instagram: myhelsinki & helsinki_partners

LinkedIn: Helsinki Partners
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	Slide 1: PR vauhdittaa  kansainvälistä matkailua
	Slide 2
	Slide 3: Our strategy 2025–2027  in short
	Slide 4: Our strategy 2025–2027  in short
	Slide 5
	Slide 6
	Slide 7: PR as a part of the bigger picture:  an integrated approach  to brand acts
	Slide 8: How do we know if we’re doing the right things?
	Slide 9: Finland the happiest country for the 8th year in a row
	Slide 10
	Slide 11: May 9th 2025
	Slide 12: Ollaan yhteyksissä!

