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The tourist industry in Norway in 2030 is based on STRONG 
IMPRESSIONS rooted in nature, culture, traditions, way of life, 
food culture and innovative stakeholders. Things are going on 
all year round, and offerings are created for people who live 
nearby and people who live in far-off countries. Our 
international visitors are very prepared to pay for things and 
have a low footprint: this is because we enrich them with strong 
impressions and experiences that they value highly, and 
because they appreciate the fact that our tourist industry is 
based on the UN Sustainable Development Goals. 

2030̈ är Sverige världens

mest hållbara och attraktiva

resmål byggt på innovation. 

IT ACTS RESPONSIBLY. IT PRIORITIZES 
SUSTAINABLE PRINCIPLES. IT CONNECTS 
NATURE AND CULTURE. SLOVENIA.

Tourism that enhances quality of life and increases 
prosperity in Iceland. Tourism that is known for 
sustainable development, quality and a unique visitor 
experience.
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Smart tourism 
destination

European Capital of Smart Tourism

1. Saatavuus/saavutettavuus/esteettömyys

2. Kestävyys

3. Digitalisaatio

4. Luovuus ja kulttuuriperintö



Kestävä ja älykäs 
matkailuekosysteemi

• Yritykset

• Alueorganisaatiot

• Julkinen sektori kansallisella,  
alueellisella ja paikallisella tasolla

• Matkailua lähellä olevat ja tukevat 
toimialat

• Matkailijat

• Paikalliset ihmiset
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