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Helsinki Marketing Is a marketing company
owned by the City of Helsinki.

The company is responsible for Helsinki’s
operative city marketing and business
partnerships.

Helsinki Marketing works in close cooperation
with the departments and units of the City of
Helsinki.



Helsinki Marketing’s
MISsion IS to raise the
International recognition
and attractiveness of
HelsinkKi.



The Challenge

Helsinki Is the Baltic Sea’s best-kept secret.
With a sizzling food scene and a thriving
start-up ecosystem, the city has a lot to offer
— and yet It’s still overshadowed by its
neighbors Stockholm and Copenhagen as a
destination for visitors and talent.



It’s the end
of tourism
as we know
IT.

The era of localhood for
everyone has begun.




MyHelsinki.fl —
Implementing brand
strategy to a digital
service



One of the new brand
Identity spearheads is
the new My Helsinki
concept — all Helsinki =
City marketing Is based »
on genuine "
recommendations.*

raci
*Grand One Winner 2018: Best Web Service and Best Service i -
Design TS



MyHelsinki Service Promise B e

EGS

In keeping with the website’s service
promise, “Your local guide to Helsinki”, all
the content has been compiled by local

y .
tastemakers. It’s a recommendation you ©. YOURLOGALGUIDE
. ¥  Timo Santala
can trust.
s YOUR LOCAL GUIDE
' Renaz Ebrahimi
% YOUR LOCAL GUIDE
R Valerie Vlasenko % YOUR LOCAL GUIDE
Iris Olsson
Artistic Director, DocPoint 6 YOUR LOCAL GUIDE
Jaana Rinne
@ ARRIIT Sk AR - YOUR LOCAL GUIDE
Aleksi Pahkala ¥ .
e oo ( Mari Nieminen
Helsinki Marketing
8



YOUR LOCAL GUIDE
Ti mo Santala HOME > EAT & DRINK » RESTAURANTS » 10 NEW RESTAURANTS IN HELSINKI

10 new
restaurants in

L

Ve Love Helsinkl

YOUR LOCAL GUIDE Helsinki

Antti Huttunen

YOUR LOCAL GUIDE
Renaz Ebrahimi

~alldotn Line

YOUR LOCAL GUIDE
Marjukka Malkavaara

Helsir Desien Week
1I2ISHIKI UESIETN W 1y

YOUR LOCAL GUIDE
Valerie Vlasenko

YOUR LOCAL GUIDE

3

™)

HOME » SEE & DO + ALVAR AALTO'S HELSINKI

Alvar Aalto's
Helsinki

»

HOME » SEE & DO » SIGHTS > HELSINKI'S MOST CHILLING PLACES AND STORIES

Helsinki’s most
chilling places
and stories




MyHeIsinM

are away for
locals to let t
world kn
abo

r [







Best locations to visit:

Nervanderinkatu 3, 00100 Helsinki

‘GET DIRECTION
KUNSTHALLE HELSINKI | | Y b TIEDEKULMA - THINK CORNER

@  hitp://www.taidehalli.fifen/

Kunsthalle ppp— 2 Tiedekulma -
Helsinki § Think Corner

Mon closed, Tue, Thu-Fri 1118, Wed 11-20, Sat-Sun 11-17 YES YES YES The café is open Mon-Fri 8-21, Sat-Sun 10-18
~—"

Save to My Helsinki Save to My Helsinki

Yes Yes Yes e

Tue-Thu 16-24, Fri 16-02, Sat 12-02

Save to My Helsinki




| My Helsinki Places X

e -
< C (O | & Turvallinen | https://places.myhelsinki.fi k¢
* Sovellukset ©» Sympa HR H eFinaan W» Visma M2 % My Helsinki Helsingin Kaupungir () materialbank.myhels @ MOT [ﬂ]’ Welcome! | LinkedIn n Facebook (® Overview | Gruppo | m Helsinki Marketing A » Muut kirjanme

My Helsinki Places Rekisterdidy  Kirjaudu sisdan FI  EN

Tervetuloa My Helsinki Places —tietokantaan ilmoittamaan tai paivittdméaan

» limoita uusi kohde tietokantaan
Helsingin parhaita kohteita!

» limoita muuttunut tieto kohteesta

» limoita lopettanut kohde
Helsinki Marketingin yllapitamaa My Helsinki Places -tietokantaa kaytetaan

mm. MyHelsinki.fi -verkkopalvelussa seka tarjotaan Helsinki Marketingin
avoimessa rajapinnassa kolmansille osapuolille.



What is MyHelsinki Places?

Through open data and MyHelsinki APl we are want to offer the most

relevant and up-to-date content about Helsinki, tailored for different
audiences

Helsinki open data enables businesses to serve locals and visitors
with relevant, personalized content and services.

For this need we have created MyHelsinki Places platform where a

businesses, locals and visitors can add their own location to our
database

The open data is currently in use MyHelsinki.fi and WeChat

MyHelsinki Miniprogram




Why MyHelsinki Places?

Myhelsinki Places offers a platform to collect up-to-date information
directly from companies

Our content experts make sure that the data is high quality,
comprehensive and curated by editing and monitoring

By registering you'll always have access to your information and you
can make changes as often as you like

In MyHelsinki Places you can also add images and define copyrights

15



Quality criteria for places

The place must be a physical location in Helsinki Region that is open to customers (no private
spaces or office premises).

The following information must be submitted about the place: contact information, location, a
description, opening hours, entrance fees (if applicable) and categories describing the
service/operations.

Information about the place must be submitted in at least Finnish and English, and preferably
also in Swedish. We recommend that international customers are taken into consideration in
your operations.

Helsinki Marketing reserves the right to review and amend texts as needed, as well as to select
suitable images for them. Please note that images can also be shared with third parties over the
open API, so be sure to define the user rights for any of your own images.

Companies must be VAT liable and/or registered in the prepayment register. Company
information can be found on the Business Information System YTJ: www.Vtj.fi/en/

:



http://www.ytj.fi/en/

Most

interesting

events:

HELSINKI CI

Helsinki
Christmas
Market 2017

Senate Square
2-2212.2017

Save to My Helsinki

/‘\

LUX HELSINKI 2018

Lux Helsinki 2018

Helsinki City Centre
6.-101.2018

Save to My Helsinki

/‘\

M
' . ;4. fophe ..

I

.3

iﬁ

CHRISTMAS AT ALLAS SEA POOL

Christmas at
Allas Sea Pool

Allas Sea Pool
2.-26.12.2017

Save to My Helsinki

Allas Sea pool will be open for the
first time all year round. In December
there will be celebrated Christmas
season with lights and water. The

whole month is full of events for

people of all ages, including We Love




Quality criteria for events

The event must be public, such as a cultural, sporting, science, startup, children’s or sales
event, and it must take place in Helsinki Region.

The following information must be submitted about the event: contact information, location, a
description, opening hours, prices and categories describing the event.

Information about the event must be submitted in at least Finnish and English, and preferably
also in Swedish. We recommend that international customers are taken into consideration in
your operations.

The information must be submitted at least one week before the start of the event.
Helsinki Marketing selects which events to publish and reserves the right to review and amend
texts as needed, as well as to select suitable images for them. Please note that images can also

be shared with third parties over the open API (application programming interface), so be sure
to define the user rights for any of your own images.

s



Relevant
activity
data;

Design Walk

D stric ,all year round

Save to My Helsinki

WEBSITE

/\

See & Do Eat & Drink Work & Study Business & Invest

Did you know that the Central Park of Helsinki is 100 years old
and way bigger than the equivalent in NYC? On this ride your local
guide takes you to the park for berry picking, also you can eat all

the berries you pick!

July-September. 50€ incl. guide, bike, helmet &

snack. Reservations by email happyguidehelsinki@gmail.com the

latest the previous day by 9 pm.

Save to My Helsinki

#nature #bike tour

e f ¥

Narinkka 3, Helsinki
GET DIRECTION

@ http://biketourshelsinki.com/home/berry-picki...

19



Quality criteria for activities

The product must be easy to find and/or purchase on its own website or other online reservation system.

The product description, price, point of departure and duration must be presented in a clear and appealing
way.

Information about the product must be submitted in at least English and the language of the target market,
and preferably also in Finnish and Swedish.

The service provider must be able to serve customers in either the language of the target market or at least
in English.

The service provider must comply with all applicable safety recommendations and guidelines, as well as the
principles of sustainable development, and it must have a plan for implementing the principles of
sustainable development in its activities.

Helsinki Marketing selects which products to publish and reserves the right to review and amend texts as
needed, as well as to select suitable images for them. Please note that images can also be shared with third

parties over the open API (application programming interface), so be sure to define the user rights for any of
your own images.

20



Helsinkl — world leader
In open data



Helsinki
Espoo
Vantaa
Kauniainen

h

CITY PLANNING AND
REAL ESTATE

Q;+

HEALTH

@

ECONOMY AND CULTURE EDUCATION CONSTRUCTION
TAXATION AND TRAINING
@ [ - |
TECHNOLOGY INDUSTRIES

L/

A

. &1

ENVIRONMENT
AND NATURE

JAYA

LAW AND LEGAL
PROTECTION







Helsinki open data
enables businesses
to serve their target
groups with relevant, &
personalized content @ 4
and services. y




Location Data
Event Data
Activity Data

Helsinki Marketing maintains these three databases. We make sure that
the data is:

High quality
Comprehensive
Up-to-date
Curated

A2 2%

25



Locations

A database covering 2000 different venues
such as restaurants, boutiques, attractions
etc.

Used together with Helsinki Service Map
Previously available as XML feed,

\]SON available Via KUNSTHALLE HELSINKI katu 3, 00100 Helsinki
Helsinki Open API

DIRECTION

Ku nsth a I Ie 1.taidehalli.fifen/
_ Helsinki e
U pd ated by Iocals VI a Mon closed, Tue, Thu-Fri 11-18, Wed 11-20, Sat-Sun 11-17 ::::“.l’.'h:‘:;l -
places.myhelsinki.fi =
7 =

. —



Events

A common database for the city of
Helsinki (Linked Events: 4000 records)

Multiple data providers: Helsinki Marketing,
museums and other cultural venues

Existing Linked Events JSON API
linked and standardized for
MyHelsinki Open API

Event locations from
service point register

a (HEl &
— ‘
— -_'v_";tr_- e

» ¥

Helsinki
Christmas
Market 2017

Senate Square
2.-2212.2017

Save to My Helsinki

oo
— Lux Helsinki 2018

Save to My Helsinki




Activities

Currently around 100 activities stored in
Drupal CMS of MyHelsinki.fi

Activities are seasonal and reoccurring;
walking tours, nature trips, boat trips etc.

Existing Drupal JSON API
linked and standardized for
MyHelsinki Open API

Save to My Helsinki

Not an actual
database structure

l Helsinki |




Data Attributes

Event Attributes

Location Attributes

« Address

« Coordinates

* Venue Name

« Contact Information

« Attraction Category
 Description

* Opening Hours

* Photo & licensing

« Other minor attributes

Event Name

Starting Date and Time
Venue

Short Description and
Elaboration

Hel.fi Event Type
Categorization
Keyword Tags
Target Group Tags
Contact Information
Internet Links

Photo & Licensing

Activity Attributes
« Activity name

e Location

« Time / Avallability

« Length

« Description

« Tags

« Relevant Internet
links

 Photo & Licensing




MyHelsinki Open API

MyHelsinki
http://open-api.myhelsinki.fi/ e
* Interface that brings together location, {
event and activity databases to enable Data from
easy third-party data utilization theiocals
+ JSON data & generalized form for all three ~ MLILL [e-=5

data sets

« Category, distance and language-based 3 in 1 database — many ways to
filtering use

The MyHelsinki Open APl is an open interface of three databases

° SUCCESSfU”y |n use by Tencent maintained by Helsinki Marketing. It offers up-to-date information

about places, events and activities in and around Helsinki for
commercial purposes or the city’s development.

« Modular and scalable to new needs

VIEW DOCUMENTATION ->


http://open-api.myhelsinki.fi/

Open API Data Flows

Helsinki Marketing

R — ' WeChat Helsinki
Mini Program

S

=

=
k

ZCurated

(Venues)

places. myhelsinki.fi

{locals) Endpoints

» Locations
« Events
« Activities

Private Sector

location input

Helsinki Marketing

¥
............ a " JSON API
| Service i‘____;}""j"l /A\ Drupal ‘IJ%EI'EOSr; » 3 endpoints
' Map : :Serwce: Curated (Activities - '
............ ' | F'DiﬂtE‘,' + Photos)

Filters

Local Service Providers
 E—

bt |

Ta
Mo ee Venue Extraction_______________ : Diﬁance : NTTTr Mew development
for Events E . Language : E Net projects
: et e e e aand

Helsinki Marketing
|

--
3]
Q
=

Y

Linked
Events
(Events)

Museums

Cultural Secior eic

12/20/2018



MyHelsinki.fi

MyHelsinki WeChat MiniApp

N ™

MYHELSINKI DATABASE

V4

7
N

New Service

Providers




WeChat MyHelsinki
Mini Program



Focus on China

In co-operation with Chinese tech-giant
Tencent, Helsinki has developed the first city
miniprogram within WeChat, an all-in-one
app with over 1 billion users. For Tencent,
Helsinkl Is serving as an intelligent tourism
model for China’s outbound tourism.

34






Biggest challenges

1. Discovering Helsinki 2. Finding local
experiences & sights

o -

3. Getting around
easily

4. Paying for commodities
& experiences

36



QAR R

HTEENRR

w\skeen ¥

WeChat MyHelsinki

miniprogram -

TR 28

Discover the best sights, restaurants and
activities in Helsinki

Find information about the most important
things

Get around Helsinki by walking or with city
bikes, public transportation and taxis
powered by Whim and HSL

Pay as you go for activities, sights, restaurants
and transportation with WeChat Pay




Customer Journey

Using the Helsinki WeChat Mini Program
as visitor in Helsinki.

| Helsinki |



Customer Journey

1. Discover Helsinki

Discover the best sights,
restaurants, events and activities in
Helsinki.

Based curation, location and local
recommendations.

2. Find information

Find more accurate and up-to-date
information about the most
important things in Helsinki.

Get answers to questions from
community.

3. Get around

Get around Helsinki easily.

Whim helps visitors find the route,
find the right transportation and
pay for the trip.

39



Customer Journey

1. Discover Helsinki 2. Find information 3. Get around

- @ E0BEFFRPELDS? L6LIC TRANSPORT
st ° v, d: = d A o
o s o What is Whim?
o (5] BRFUNBEFDELSS? E 8o Rz framn 12.3. 12:00
0 T Taxt
§ s e 23h 30mi
SREFRPELS
1.1 Curated 1.2 Discover 1.3 Save 2.1 Find 2.2 Guides and 3.1 Find 3.2 Pay for 3.3 Take
recommendations nearby favorites more community route trip transportation
information

40



Data sources

o4

Map API
(Here)

Helsinki map data
and user interface

whim

Whim API

Routes
Transport schedules
Transport tickets
powered by HSL

12| B&
HRT

D WeChat Mini Program User interface

MyHelsinki
Open API

Sights
Events
Activities

41



1.Discover Helsinki

42



DISCOVER HELSINKI

1.1 Curated
recommendations

Homepage includes recommendations
for the most interesting sights,
restaurants, shopping locations and
events in Helsinki.

e Quick links give access to attractions, guide articles, Al
translation, tax refund

e Data sources:
o Weather - Accuweather
o Events, sights, restaurants — MyHelsinki Open API
m Most interesting ones are curated from API
feed
o Ticket data - Whim API collaboration with HSL




DISCOVER HELSINKI

1.2 Discover nearby

WRFERETHITE

Discover the nearest places to you
on the map view. Places can be
filtered by category and type.

e Datasources:
o Map — Here map
o Places and tags — MyHelsinki Open API
m  Atwo level filtering:
e category (event, restaurant, sight,
shopping) and
e type must-see, design, Finnish etc)
o User location - WeChat (from phone GPS)




DISCOVER HELSINKI

1.3 Save favorites

Users can save their favorite places
and events and articles to their
profile.

e Data sources:

o Places (sights, restaurants, shopping) and events -
MyHelsinki Open API

o Favorites saved to user profile (Tencent database)

\ -\ WSkt T

RRNTALY

WTERNTER

FA0, -

Sight (Suomenlinna)
can be saved to the
user’s profile.




2.Find information
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FIND INFORMATION

2.1 Find more information

Users can read more information on
each place and event. “Get there”
directs them to find a route with

Whim.
: =&
e Data source: _ _ R
o Place and event information - P ® Pieni Roobertinkatu 8
MyHelsinki Open API : . ® www.websitename.fi
FEEE, FARFLE, BREAENG

EHBEIE, AFFZEMHRER,
REBORFERR. ERERNBFRHSH




FIND INFORMATION

2.2 Guides and community o

QRN

= ERVA
wiskeeh T

SRR

Guides help visitors find basic
iInformation about Helsinki.

Anyone can also ask and answer
guestions.

e Datasources:
o Guides - Static articles compiled by locals and
Helsinki Marketing
o Community - Hosted by Tencent




3.Get around
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GET AROUND

3.1 Find route

After registering to Whim, users can

find the best route to take to a place.

e Datasource:
o Routes and schedules - Whim API
o Destination location — MyHelsinki Open API
o User location - WeChat (from phone GPS)

< MR B HTE

T HAfIE

© Hz=g

H asxE

44 L0
podl [ 633 > & 9 min o
in15 | 30 | 45 min

Boe>B8z> & 2min o
(= wig

in 15 | 30 | 45 min

b

2% BTE

SRR BT o

—




GET AROUND

3.2 Pay for trip

Visitors can choose to pay for a single
ticket or a day pass that includes all
public transportation for a day.

e Datasources:
o WeChat Pay account from WeChat account
o Payment options - Whim API
o Public transportation tickets - HSL

g1 AM

“ketch 7 ﬁ}j&gﬁﬂiﬁ;
<

pReER

FRERARRE (fEE )
10eiti= (5ABAEIEE)
BiTE

BZ Premium xx€/ R

TRERARRE (EfEETHLA)
4 taxi rides included (up to 5km)
Airport transfer with shared taxi




GET AROUND

3.3 Take transportation

Wesareatiiel
ald und 2SS

Users can see the route and access
the ticket. For taxis, the pickup
location and number of taxi is
shown.

e The interactive ticket has to be shown when entering a
bus or for ticket inspectors on metro and tram.

e Active ticket will be shown on home page and user prof
All (active and expired) tickets can be found
from the user profile

e Datasource:
o Ticket and taxi information - Whim API
o Public transportation ticket - HSL




Helsinki Venues

Marketing >_<

City of \E\Te?ﬁis/ Helsinki
Helsinki Open API| |
Y

Helsinki | Activities
Marketing | |CMS

...................................................

— Tencent CMS :
' mll ] [ )i
icles.
l Helsinki b e cjupms&‘ Tuseums "A’I‘IN]‘.[M
Routes :
deslqnm'uoo

M whim 1
‘WeChat Pay .
Whim Back-End | Tencent f&ifl
WeChat Pay Back-end & API
- ) Helsinki
Mini Program
M L HSL idean %
Avainteq ‘ﬁ"‘ HRT ?Q @
WeChat Pay ourist Tickets for Front-End | TencentClaud
UCensgsin public :
Nordics transportation

&

Map platform

User

Possible
New Service
Providers

Service Provider
Front-end

User

A\

Phase 1: Tencent

Phase 2: Plug in Helsinki
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558 5065861



mailto:jenny.taipale@hel.fi
mailto:Joonas.kaijala@hel.fi

